NORTHERN SCHOOL OF CONTEMPORARY DANCE


JOB DESCRIPTION
___________________________________________________________________________

Post:					Head of Marketing and Communications

Reporting to:				The Vice Principal

Other Working Relationships:	The CEO & Principal, Director of Studies, Curriculum lead roles including Verve Artistic Director, Front of House and Events Manager, Heads of Faculties, Head of Learning & Participation, Teaching Staff, Visiting Guest Artists, and Marketing Team of four other staff.


MAIN PURPOSE OF POST:	The Head of Marketing and Communications is responsible for leading and delivering NSCD’s marketing, communications, and brand strategy in alignment with the school’s strategic objectives. Working closely with colleagues across school departments, the role drives the planning, coordination, and execution of integrated campaigns that raise NSCD’s profile locally, nationally, and internationally, attract the most aspiring talent, and support student recruitment, audience engagement, and wider organisational initiatives.

The postholder will oversee the marketing and communications team, ensuring high-quality, audience-focused content across digital, print, media, and live platforms. They will act as the school’s brand steward, ensuring consistency, relevance, and engagement across all touchpoints, while managing stakeholder relationships, media and public relations, and crisis communications.

Through insight, analysis, and sector awareness, the Head of Marketing and Communications will inform strategic decisions, optimise campaigns, and contribute to the school’s growth and reputation as a world-leading centre for dance education, training, engagement, and performance. The role also ensures that all activity is inclusive, ethical, and compliant with safeguarding and organisational policies.
_____________________________________________

KEY RESPONSIBILITIES

Lead NSCD's marketing, communications and brand strategy, translating organisational goals into integrated plans that strengthen student recruitment, youth engagement, audience development, philanthropic support and institutional reputation nationally and internationally to ensure consistent messaging and a strong organisational profile across all platforms.

Manage stakeholder engagement and sector relationships, collaborating with internal teams, partners, alumni, and professional networks to enhance reputation and support strategic objectives.

Drive audience insight, research and analysis, using data and market intelligence to inform strategy, optimise campaigns, and support organisational growth.

Lead and develop the marketing team, managing workflows, performance, budget, and professional development to maintain a high-performing, collaborative culture.

Steward NSCD’s public profile and reputation, including media relations, public relations, crisis communications, and representation at internal and external events.

Embed organisational values, EDI principles, and safeguarding standards within marketing activity, ensuring inclusive, ethical, and legally compliant practice across all initiatives.

Key responsibility priorities over the next five years
I. Support institutional advocacy with government, funding bodies and sector organisations, helping articulate the value of specialist arts education.
II. Lead on internal communications, ensuring staff and students understand organisational priorities and feel connected to NSCD's vision.
III. Protect and develop the NSCD brand during a period of growth, including Degree Awarding Powers, the 40th anniversary legacy, estate developments and future capital projects.
IV. Develop thought leadership, positioning NSCD and its senior leaders as influential voices within higher education, dance and the cultural sector. This has been missing from the department, and I truly believe our voices carry weight worth listening to.

Strategy and Planning

· Translate organisational goals into clear marketing and communications plans that support youth engagement, student recruitment, audience development, stakeholder engagement and institutional visibility. 

· Provide strategic advice to the Leadership Team on market positioning, audience insight, competitor activity and campaign priorities. 

· Support the development of brand positioning and institutional profile across regional, national and international contexts.

· Support the development of new programme and organisational initiatives through market-informed planning and communications. 

· Lead audience development and community engagement activity that broadens NSCD’s reach and impact.

· Work with the staff teams in planning, implementing and reporting on NSCD’s annual commitments to our published strategic plan 

· Support NSCD’s profile of relationship management with professional artists, organisations and individuals in the sector


Marketing and Campaign Delivery

· Lead the delivery of the marketing and communications strategies, and major initiatives within it. To ensure a strong regional, national and international profile is built and sustained, to reach the widest possible target communities of potential students, audiences and professional networks

· Work closely with the Leadership and Management Teams on new marketing ideas to ensure that NSCD’s brand is being used according to brand guidelines and that strategies are aligned and activities are effectively coordinated.

· Lead the planning and delivery of integrated, multi-channel marketing and communications campaigns to support youth engagement, student recruitment, performances, events and wider organisational priorities.

· Oversee the development and delivery of high-quality marketing content and campaign materials across digital, print, video and other channels, ensuring all activity is audience-focused, aligned to brand and supports measurable outcomes.
· Ensure that the customer service offer is reviewed and maintained to deliver to a high quality.

· Lead the use of audience, recruitment and market insight to inform audience development, marketing strategy and organisational planning.

· Liaise with external stakeholders, including partners and alumni, proactively promoting the achievements of the school to a global audience.

Digital and Content

· Oversee digital marketing channels including website, social media and email communications.

· Support the effective use of digital tools and platforms, including CRM systems, to enhance marketing performance and audience engagement.

· Keep abreast of developments in digital marketing, content creation and communications technology, expanding the organisation's digital assets and media relationships where appropriate.

Brand, Communications and Media Relations

· Act as steward of the organisation's brand, ensuring consistency of tone, messaging and visual identity across all communications. 

· Work with the Leadership Team to strengthen brand positioning, institutional profile and external messaging. 

· Manage media relations, public relations and reputation management activity, including crisis communications and issues management where required. 

· Develop positive relationships with media and sector stakeholders to maximise profile and coverage. 

· Act as spokesperson or press representative where appropriate.

Stakeholder Engagement

· Work collaboratively with colleagues across the organisation to plan and deliver effective marketing and communications activity.

· Build strong relationships with leadership, academic teams, external partners and stakeholders to support organisational priorities and shared objectives.

Analysis, Research and Insight

· Track and report on key marketing performance metrics and campaign effectiveness.

· Use market research, competitor analysis and audience insight to inform planning, improve performance and support organisational growth.

· Produce reports and recommendations relating to departmental activity and organisational priorities

People, Department Management and Cross Department Working

· Lead, manage and develop the marketing team, setting clear priorities, allocating resources effectively, overseeing performance management, appraisal and professional development, and fostering a collaborative, high-performing culture.

· Manage the marketing budget and departmental resources, ensuring activity is effectively prioritised, monitored and reported, and that relationships with external suppliers, agencies and contractors are managed appropriately.

· Oversee the effective delivery of marketing operations, including digital platforms, web content, data protection compliance, content production, photo and video assets, internships, work experience and training opportunities, ensuring activity supports organisational objectives and adheres to school policies and procedures.

· Work collaboratively across the organisation to ensure departments and stakeholders are informed of developments, engaged in marketing activity and aligned with organisational priorities

Equality, Diversity and Inclusion

· Embed EEDI principles within marketing and communications activity, supporting the organisation’s commitment to inclusion and representation. 

· Ensure campaigns, messaging and visual representations reflect and promote the organisation’s values and diverse communities.




Safeguarding

· To follow the School’s Code of Practice in matters such as Health and Safety, Equal Opportunities and Safeguarding.

General / Other Duties 
· To keep up to date with developments in marketing. 
· Attend Sharings, Preview, Press and Supporters Nights and other events as required. 
· Attend regular School meetings and Operations meetings. 
· Actively develop and implement green policies and practices for the department. 
· To always act in the best interests of the School. 
· To undertake work additional/flexible hours as directed or necessary (possibly at short notice) as required by the Leadership and Management team.
· Undertake other duties, commensurate with the post-holder’s level of responsibility and experience, as may reasonably be required. 
· Undertake staff development where considered necessary. 
· Opportunities and support all agreed Quality Assurance Systems within the School.


                                      HEAD OF MARKETING AND COMMUNICATIONS 

PERSON SPECIFICATION


	
	Essential criteria
	Desirable criteria

	Education/Qualifications
	Education to degree or equivalent (ideally holding a postgraduate or professional qualification)

and /or

Broad work experience acquired through a combination of job-related training, considerable on the job experience, demonstrating development through progressively more demanding work roles

	Chartered institute of Marketing qualification

Be an active member of an appropriate professional body e.g. Chartered Institute of Marketing (CIM)



	Experience/Knowledge
	Significant experience in a senior marketing management role, with responsibility for both strategic development and operational delivery across the full marketing mix. 

Substantial experience of developing and implementing integrated marketing strategies that deliver measurable outcomes (e.g. student recruitment, income generation, audience development). 

Experience of line management and leadership of marketing and communications teams, including oversight of delivery against deadlines. 

Experience of managing marketing budgets, including planning, monitoring and evaluating expenditure. 

Experience of digital marketing, CRM systems and analytics platforms, using performance data and insight to inform marketing strategy and evaluate effectiveness.

Experience of delivering student recruitment and/or audience development campaigns alongside effective brand management across multiple channels.

Experience of working within complex organisational contexts (e.g. higher education, arts, public or third sector). 

Experience of working with senior leadership teams to support organisational objectives. 

Experience of working with external partners, agencies and stakeholders to achieve organisational objectives.

	Experience of delivering paid and organic digital media campaigns, including evidencing return on investment and performance outcomes.

Experience of content-led and digitally driven marketing approaches, including web optimisation and evolving social media practices.

Experience of marketing within the higher education, education and/or arts sector.

Experience of arts development and/or audience development within a cultural context.

Knowledge of the UK higher education policy and regulatory environment, including awareness of current and emerging sector developments.

Experience of marketing in an international context, including engagement with overseas markets or partners.
Experience of developing or contributing to organisational communication frameworks or style guides.

Experience of establishing or improving marketing processes and operational systems.

Experience of representing an organisation externally at an appropriate level.

Experience of working across local, regional, national and international markets.

Experience of working with international and culturally diverse stakeholders and partners.

	

	Essential criteria
	Desirable criteria

	Skills/Abilities
	Ability to develop and deliver long-term, insight-led marketing strategies aligned to organisational objectives and growth targets.
Ability to shape compelling, audience-focused narratives and ensure consistent brand expression across all channels, with excellent written English and attention to detail.
Excellent interpersonal and communication skills, with the ability to present, influence and collaborate effectively across teams and with external partners.
Strong numeracy with experience managing budgets, forecasting, and evaluating return on investment (ROI) to maximise impact of marketing spend.
Experience of leading, developing and motivating high-performing marketing teams.
Strong analytical capability, using data and market intelligence to evaluate performance, optimise campaigns and support decision-making across the student recruitment journey.
Ability to plan, manage and deliver multiple complex marketing campaigns and projects to deadline, effectively allocating resources.
Ability to plan, manage and evaluate complex marketing campaigns and projects that deliver high-quality audience and stakeholder experiences.
Ability to manage brand reputation and external communications while developing productive partnerships and professional networks.
	Demonstrable expertise in digital and performance marketing (e.g. SEO, PPC, paid social, email automation, analytics platforms). 

High level of digital competence across CRM/CMS platforms and marketing technologies (where this may sit more operationally within the team). 
Experience of designing and applying research methods to generate market insight (beyond standard campaign analytics).

	

	Essential criteria
	Desirable criteria

	Personal Attributes
	Strong organisational and prioritisation skills, with the ability to manage competing demands and deadlines.

Demonstrates high professional standards, personal accountability and a proactive, solutions-focused approach.

Creative and insight-driven, with the ability to identify opportunities, trends, and new approaches.

Strategic and operationally agile, with the ability to align marketing activity to wider organisational priorities.

Collaborative, inclusive and resilient, with the ability to lead, motivate and support others in a dynamic environment.

Willingness to work flexibly, including occasional evenings and weekends as required

	Affinity with, or commitment to, the values and mission of specialist higher education and/or the arts sector.

Entrepreneurial mindset, with the ability to identify and develop new opportunities for growth.

Understanding of student recruitment cycles and the ability to respond to changing market demands.

Willingness to contribute beyond core remit and support wider organisational priorities.

Commitment to continuous professional development and sector engagement.

	Safeguarding
	Commitment to the protection of children and young people. Willingness to work within the School’s Child Protection & safeguarding guidance for staff and follow relevant organisational procedures.
	







Terms and conditions

Full terms and conditions of employment will be supplied to the successful candidate, but in brief these are:

Place of employment:	NSCD 

Hours of work:	Full-time, flexible working hours (to be agreed) including evenings and weekends

Remuneration:	£44,713 – 47,436 per annum (full-time)

Contract:			Permanent

Probationary period:	Six months

Leave entitlement:	35 days, plus eight bank holidays.

Period of notice:	1 month during probation, 2 months after.
	
Pension:	West Yorkshire pension scheme

Other benefits:	Staff training and development opportunities;
Ticket allowance for dance performances

Other conditions:	NSCD is committed to safeguarding and promoting the welfare of children and young people and requires all staff to demonstrate this commitment in every aspect of their work.
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